


 
 

Workshop Report 

Title of the Activity: One-Day Workshop on “Product Branding Challenge” 
 
Date & Day: 24th Aug 2026, Monday 
 
Venue: Rani Laxmibai Mulinchi Sainiki Shala, Kasaramboli, Pirangut, Pune 
 
Mode of Conduction: Offline (On-site) 
 
Objectives of the Workshop: 
The Product Branding Challenge was organized with the objective of developing creativity, 
entrepreneurial thinking, communication skills, and teamwork among students. The 
workshop aimed to provide students with an opportunity to understand the fundamentals 
of product branding, identify customer needs, develop unique brand ideas, and present 
their concepts confidently in a supportive and engaging environment. 
 
About the Activity: 
The workshop was conducted as part of the ATL (Atal Tinkering Lab) initiative for students of 
Grades 6 to 12 at Rani Laxmibai Mulinchi Sainiki Shala. Organized in association with the ED 
(Entrepreneurship Development) Cell and the Institution’s Innovation Council (IIC) of PES’s 
Modern College of Engineering, Pune, the event aimed to introduce students to the basic 
concepts of product branding and entrepreneurship through practical and interactive 
activities. 
 
A team of enthusiastic MBA students facilitated the workshop on “Product Branding 
Challenge”. A total of 50 students participated in the event and were divided into groups. 
The Product Branding Challenge included a series of interactive activities designed to 
enhance students’ creativity, problem-solving abilities, teamwork, and entrepreneurial 
mindset. Students were introduced to the basics of branding, including understanding the 
target audience, identifying product needs, creating a unique brand identity, and developing 
an appealing brand message. The teams were encouraged to select or develop a product 
idea and work together to create its brand name, tagline, logo concept, and promotional 
approach. The challenge encouraged students to think creatively, understand customer 
preferences, and communicate their ideas effectively. Each group presented its product 
and branding concept to the other participants, providing students with an opportunity to 



 
 

develop confidence in public speaking and receive feedback on their ideas. The workshop 
concluded with a reflection session where students discussed their learning and 
understood the importance of creativity, teamwork, customer understanding, and effective 
communication in building a successful brand. 
 
Outcomes of the Workshop: 

The Product Branding Challenge was highly interactive and successful. Students 
showed noticeable improvement in: 
▪ Creativity and innovative thinking 
▪ Teamwork and group interaction 
▪ Understanding of basic branding concepts 
▪ Communication and presentation skills 
▪ Willingness to develop and present new ideas 
▪ The activities helped students develop an entrepreneurial mindset and motivated 

them to think creatively about products, customers, and brands. 
 
Participation Details: 
Total Student Participants: 50 
Number of Student Coordinators: 04 
Name of Student Coordinators: Manasi Patki, Karan Jaybhay, Jagruti Patnaik, Sonal Gosavi. 
Name of Staff Coordinator: Prof. Siddhant K. Kolase, Mrs. Manjiri Patil. 
 

 
Group photo with participants at Rani Laxmibai Mulinchi Sainiki Shala, Kasaramboli, Pirangut, Pune 



 
 

 

 
PES’s MCOE Student explaining nature of activity 

 

 
Teams are formed and guided individually regarding brand logo and tagline creation 

 



 
 

 
Winner team of Product Branding Challenge. 

 

 

 

 

 

 

 

 

Prof. S. K. Kolase Dr. (Mrs.) P. N. Shintre Prof. (Dr.) Sheetal Borde 

ATL Coordinator IIC Coordinator Dean R&D 

 



 

 



 



 

 



 

 


